SEO FOUNDATIONS

CHECKLIST

FOR ENERGY COMPANIES

A simple way to sense check whether
your website supports visibility, credibility
and shortlisting.
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SEO FOUNDATIONS CHECKLIST

For energy companies, your website is often reviewed before
any conversation takes place. Procurement teams, engineers,
and commercial leads use it to decide whether you are
relevant, credible, and worth speaking to.

This checklist is designed to be straightforward to work
through. You don’t need specialist tools. But if parts feel
unclear or difficult to answer, that's usually where opportunities
are being missed. Tick what you can answer confidently.

1 WHAT A BUYER UNDERSTANDS IN

THE FIRST 10 SECONDS.

When someone lands on your website:

Is it immediately clear what you do, without needing
explanation or prior knowledge?

Is it obvious who you work for (operators, contractors,
sectors)?

Can a new visitor understand your core offering within a few
seconds?

Does your language reflect how buyers describe these
services, not internal terminology?

Is the next step clear (enquiry, contact, conversation)?

N
>( Y- If this relies on explanation from your team, your
~  website is not doing its job.

7/

PAGE 2 ABFIFTYONE.COM



2 CAN ABUYERMATCHYOUTO

THEIR REQUIREMENT?

Looking at your services and capabilities:

Is there a clear page for each core service or capability?

Do those pages explain where and how the service is
applied?

Is it obvious what differentiates you from similar suppliers?

Are you using clear, external language rather than internal
jargon?

Would a buyer be able to compare you confidently against
two or three competitors based on this page alone?

Buyers are not just reading. They are quickly deciding
whether you fit what they need.

DO YOU LOOK LIKE A LOW-RISK

CHOICE?

Review your content through a buyer lens:

Do key pages reflect your current capabilities and sectors?

Does your website clearly show where you have done this
before, not just what you say you can do?

Is there visible evidence of relevant work (projects, sectors,
applications)?

Are accreditations, standards, or certifications clearly
presented where relevant?

Would a buyer see enough evidence to justify shortlisting
you internally?
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IS ANYTHING QUIETLY

UNDERMINING YOU?

Check the basics that influence both usability and search:

Does the site work properly on mobile?

Can key pages be found easily through navigation?

Are page titles and descriptions clear and relevant?

Are there broken links, outdated information, or obvious
errors?

If something isn't working properly, would you know how to
identify or fix it?

@‘1—' Small issues here can quietly reduce trust and
visibility.

5 ARE YOU READY TO BE

SHORTLISTED?

Step back and assess the bigger picture:

Would a procurement team feel confident adding you to a
vendor list without needing further clarification?

Is it clear where you have relevant experience in similar
scopes or sectors?

Do you look like an active, established, and reliable supplier?

|s it easy to contact you when interest is there?

Are there any parts of your website you would hesitate to
send to a potential client?

@ Your website does not need to do everything. But it
does need to support that first decision to engage.
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AB Fiftyone is a marketing agency focused on the energy
sector, helping companies improve visibility, clarity, and
credibility.

If your website or digital presence is not supporting how
buyers research and shortlist suppliers, we can help you
identify where opportunities are being missed and how to
address them.
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FINAL THOUGHT

If you were able to answer every question
confidently, your foundations are likely in a
strong position.

If you found yourself unsure on a few, that
uncertainty is often where opportunltles
are being lost, before a conversation even
begins.

!y If you want a second opinion, we
can review your website against

(" Y~  how buyers actually assess
-, <«  suppliers and highlight where
clarity, credibility, or visibility could
- be improved.
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